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FOR ALL

Dresses made of paper. This one was made
.'.r.i:.f,ff'fl.""'-'fﬁ':rl I'{f.-'f.-'.-' il ‘,.-rjﬁ r‘ e inthe 1960s to pro.mote Campbell’s Soup.
©ATOPOS Collection, Athene.

TEXT. TOVE M GJESSING
PHOTO: MOMU, ANTWERPEN

Hugo Boss.
AFTERSOME YEARS inthelimelight,
paperdressesdisappeared fromthe mar-
&  ket, and today paper clothes are found
.nq only among hot fashion designers who
use paper to create collections. Paper
has sculptural qualities and is cheaper
to experiment with than textiles. The
French fashion house Chanel’s spring
2009 haute couture collection inclu-
ded headwear made of paper flowers.
'ﬂ'l‘ The Swedish fashion designer San-
dra Backlund uses the Japanese art
of origami to make her spectacular
creations. The Antwerp designers

IN 1966, when America’s Scott Paper
Company launched a paper dress as a
promotion to customers who bought 5
their new line of napkins and toilet pa- =
per, ecological awareness didn’t exist. »
The dress was a tremendous success,
and in four months Scotthad 500,000
rreorders. Soonthechoicesof paperclo-
es were astonishing. They included
paper dresses, hats, bags, slippers and
bikinis, and American women loved
them. Women could even dress in the
same style as their dinner tablecloths
and napkins. Because of their fragi-

lity, the dresses could only be worn
once or twice, so they never went A.F. Vandevorst and Dirk Van Sa-

out of style. They were sold flat and ene among many other designers

didn’t need to be tried on. Custo- pUP | SOUP | SOUP | SOUP '0“'J find new ideas by working with

mers made their choices based on - paper.
the design and colors. i The exhibition Paper Fashion
= = ~  shows a unique collection of the

1 == art of cellulose-based apparel.

Paper Fashion will be shown

at the Design Museum in London

from November 4 to February 28, 2010.
A

THE DRESSES WERE also [
perfect for advertising. Time
‘magazine made 6 million dres-

s adorned with its logo. Campbell's
Soup launched an Andy Warhol-inspired
dress to promote its line of soups. Robert
Kennedy’s 1968 presidential campaign
used a star-spangled dress featuring
the candidate’s face. Bob Dylan’s visage
loomed large on one frock. The pop ar-
tist James Rosenquist teamed up with
fashion designer Horst to make a paper
suit, a feat he reprised years later with

1. Today fashion designers use paper to
experiment and find new ideas. This is one
of Antwerp designer A.F. Vandevorst’s
creations.

2. Swedish fashion designer Sandra Back-
lund uses origami to craft her spectacular
creations.
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Getting a grasp on

CASH FLOW

Everyone seems to be talking about cash flow. The recent econo- | |
i income statement because it does not 1

mic downturn has led many companies, including SCA, to focus
on it. But what is cash flow and why is it suddenly so important?

TEXT: GORAN LIND

M Last December, SCA’s president
and CEO Jan Johansson explained
that one of the company’s most
important tasks was “to turn the
cash flow situation around as a re-
sult of the economic downturn and
financial uncertainty.” During the

first half of the year SCA's cash flow 3

strengthened by an improvement

of the operating cash flow through, :
among other things, reduced work-

ing capital. Many other companies
have set similar priorities over the
last year to secure their financial
positions. But just what is meant
by cash flow and what information
does it provide?

starting increasin

M Danish girls are starting to enter

creased 10-fold between 1996 and 2006.

Lise Askglaede, the principal author of the study,
says one explanation may be chemi-
cals that interfere with hormones,
such as those found in makeup.
She suspects that preservatives,
flame retardants and softening
agents may also be in-
volved. Chemicals are
everywhere - in cos-
metics, creams, ba-
by bottles, textiles and
electronic goods.

.l

berty at increasingly
younger ages. Fifteen years ago, girls were 11 years old on
average when they developed breasts. Now they’re barely
10. This is shown in a Danish study carried out by Rigshos-
pitalet, the Copenhagen University hospital. A growing
number of girls are being treated for precocious puberty,
a condition in which they develop breasts before the age
of 8. At Rigshospitalet the number of such children in-

Cash flow can be defined as the
difference between a company’s
incoming and outgoing payments
during a given period, showing the
change in its liquidity. Cash flow
is usually broken down into what
is generated from operations, in-
vestments and financing activity.
Cash flow is positively affected by,
among other things, running a sur-
plus in operating activities or selling
fixed assets. Similarly, cash flow is
adversely affected by losses from
operations and by new investments.

The difference compared with
profitability based on the income
statement (profit before tax and

earlier

job possible.

©000000000000000000000000000000000000000000000000000000000000000000

(A FINANCE ScHoOL

: other items) is that cash flow is not
. affected by depreciation, allocation
. of costs or other accounting adjust-
. ments. In a sense, cash flow can be

said to be more objective than the

. include items based on estimates. On

. the other hand, it provides no indica-

. tion of future investment needs. Cash

. flow simply indicates whether more

. money is flowing into than out of the

. company. If so, this may be because

. operations are going well, but also be-
. cause investments are put on hold.

Cash flow is often used to assess

. the value of an investment, such as a
 new factory. Then the present value*

. of future cash flow is calculated by

. discounting this at an interest rate

. determined by the return required by

. the investor. If the present value, in- |
. cluding any residual value, is greater
. than the cost of the investment, then
. itis profitable.

*Present value of a cash flow of 100 dol-

: lars over five years when the rate of return
. required is 7.2 percent is: 100/(1.0725) =
. 70.63 dollars.

DDN'T ERAgE!

PLASTIC PIECE THAT
GIVES YOU A HANDLE

M Trying to carry a couple of grocery bags in each hand plus a
box under one arm is enough to make most people despair. But
adding a plastic handle to that cumbersome box can make the

Jan Nilsson is the man who came up with the idea of portable
handles for cardboard boxes, one of those clever little inventions
that make everyday life easier.

The handle has two sharp plastic points attached to a strap
with hinges. The points pierce the box and then splay outward.

Pre-attached handles can make stacking boxes difficult, buta
handle that is provided separately solves this problem. The handle:
can also be made available at checkout counters in stores. ‘
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TECHNOLOGY

THE PAPER PROCESS

1{1{/

‘duced in theory, she says. However, some
‘combinations of properties can be hard to
achieve because the properties offset one
another in the manufacturing process.

. “Isadifficult combination to make a
super soft, super strong and super cheap
product,” she says.

To bring about the different proper-
ties, many tests are conducted on the pa-
per and the product. Some tests are done
in labs where people make up a sensory
panel. The panelists are trained to grade
the paper so they can describe such quali-
ties as the paper’s softness. SCA also con-
ducts major consumer tests where people
use the products at home and keep a log.
i “Even though we test a lot on our-
selves, we can’t forget that the people
who work here are not ‘normal’ consu-
mers anymore,” Annergren says.

With many years of accumulated
gexperience, tests and market surveys,
‘which is best then — folding or bunching
wup the paper before using it?

“As long as you’re clean, you can do
whatever you want,” she says. “So we
make sure to make paper that stands up
to both techniques.” A

22+SCA SHAPE [3+2009]
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Pressing
The paper pulp drains the
is dewatered by paper even
filtration. more.

Drying removes the
remaining water.

The paper is creped.

The paper is wound
on aspool.

HOW TOILET PAPER IS MADE

B THREE DIFFERENT KINDS OF
TECHNIQUE TURN TISSUE INTO
TOILET TISSUE:

TAD - THROUGH AIR DRIED:

Hot air is blown into the tissue

and creates a very soft and highly
absorbent paper. Absorbency is
achieved when structure is created
by shearing the paper together
and folding it, which increases its
thickness four to seven times. In
TAD paper, the structure is retained
when the paper is moistened, whe-
reas conventional paper collapses.

This technique is more energy con-
suming because more water has

to be steamed off instead of being
pressed out.

DC - DRY CREPE:

Soft and absorbent paper that gets
its soft properties through creping.
Better energy efficiency than TAD
per kilogram of paper.

WC - WET CREPE: Strong but stif-
fer than dry crepe and with so-
mewhat lower absorption. Our old-
est type of paper - the advantage is
high energy efficiency.

DIFFERENT TECHNIQUES
IN DIFFERENT COUNTRIES

M Different strokes for different
folks, as the saying goes, and
that’s true of toilet paper prefer-
ences in different countries.

In nothern Europe, hygiene is as-
sociated with white toilet paper,
while colored paper is popular in
countries farther south. Most Ger-
mans and Scandinavians fold their
paper, while the majority in England
bunch theirs. Another less frequent
variant in Europe is rolling the pa-
per around one’s hand like a ban-

dage. These consumer behav-
ors are taken into account in
development.

Mexicans are generally fold-
ers, although a large number al-
so use the technique of rolling the
paper around their hands. Aus-
tralians also fold their paper,
but North Americans are largely
bunchers.

In Asia and in Muslim coun-
tries, water is used more fre-
quently than toilet paper.




PROFILE

FACTS:

NAME: Jim Carle
AGE: 57

WORK: At N’s Food and Agriculture
~ Organi me.
- FAMILY: Wife O sons.
LEISURE: Fly ing, golf “and everything

rolve all,” travel, books,
re ly.

ED T. NT: Can play the cornet.
a he Alexandra Brass Band. My entire
musical and played at weddings,
d parties.”

FORESTS COVER 30 per- |
cent of the earth’s surface. Ten
million people are employed |
in the global forest industry, i
and forests are of the utmost }
importance to all life on earth. |
Yet they face many threats. '
Six million hectares of na- |
tive forest disappear or are |
modified eachyear. Although
the rate of deforestation has |
decreased slightly, itis fright- |
eningly high in large parts |
of the world. Deforestation |

L e

Ing WIth means that a total of 13 mil- ¢

lion hectares of forest disap- |

Jim Carle loves
forests and spending time among v b o oo |

_ the trees. Andthe UN’s forestry L)
area becomes farmland.

man ln Rome has a plan to ; To some extent, shrinking .-I

native forests are being re-

Improve the health Of the planet placed with planted forests, |

which are becoming increas- |

. SN,/ /NN O, .. 0 10 the health |
TEXT:PER OGVl_ST PHOTO: CARLO ROCCHI BILANCINI —— - - of the planet and to people’s I
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livelihoods. The large areas of land
where the native forest has disap-
peared could provide great value
to people in the region and to the
earth’s climate if they were replant-
ed with trees.

Jim Carle, head of the FAO’s For-
est Resources Development Service,
knows just about everything there is
to know about the world’s forests.

“The devastation of native forests
is a curse,” he says. “There’s far too
much acreage not being replaced
with new forests, which contributes
to deforestation. However, where
native forest is replaced with new
forest, there’s a positive effect amid
all the gloom. New trees absorb
more carbon dioxide.”

From FAQ’s office in Rome, Carle
speaks passionately about the threats
to the world’s forests and the oppor-
tunities presented by new technology
and planted forests. But understand-
ing everything Carle says in his heavy
New Zealand accent isn’t always
easy, especially when he speaks at
a rapid clip with hardly any

paes decades without'

To start from the be-
ginning: Jim Carle was d t th e& t
born in Fraserburgh in es roylng ores s,
Scotland §7 years ago
but grew up as a “Kiwi” which is unique.
in New Zealand, a move
that was anything but ecasy
for a §-year-old boy. Together with
his parents, brother and sister, they
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WALLOWING C

B When a tree grows, it absorbs carbon di-
oxide from the earth’s atmosphere. For each
cubic meter of stemwood, a tree binds 1.3 tons

of carbon dioxide. Products made of wood
can be used instead of materials that pro-
duce higher carbon dioxide emissions. Build-
ing with wood rather than concrete or steel
reduces carbon dioxide emissions by 1.1 tons
for each cubic meter of timber used. Residual
products from harvesting or forest industrial
production can be used to replace fossil fuels.

sailed from Glasgow to Wellington
onboard the ship Captain Cook.

His first encounter with New
Zealand was a shock.

“I went to Sunday school in Clyde,
a rural town in New Zealand with
justa hundred or so families, wearing
akilt,” hesays. “Ididn’t fitin atall.”

Even as a child, he loved being
out of doors.

“I rarely wore shoes and was out
on a lake or river as often as I could
be, fishing and making money as
well by picking cherries, apricots,
apples, pears and peaches.”

CARLE DEVELOPED an interest
in forests early on and was inspired
not just by his love of nature, but by
the people he met.

“Iloved science and had fantastic
teachers who were ornithologists
or were part of forest or mountain
rescue teams. In my teens, they took
me on adventures into the moun-
tains or on rivers around Queens-
town, Wanaka and Hawea.

“While we were sitting around
the campfire one night, they said
that if T loved the outdoor life, I
should apply for a government
scholarship to the college of for-
estry. And that’s what I did.”

Carle won a four-year scholar-
ship, sponsored by the New Zea-
land Forest Service. He spent his
time studying intensely — and play-
ing rugby. He was the team’s cap-

tain, and they often played teams
from other countries.

“In the early “7os I played rugby
on the national team,” he says. “My
dream was not to become a profes-
sional athlete, but to live and work
in different countries.”

And that dream was realized.
By now, Jim Carle has lived and
worked in 60 countries. He spent
20years workingin Southeast Asia,
more than half of that with his own
consulting firm.

“Some of my main clients were
the World Bank, the Swedish aid
organization SIDA and various
UN bodies,” he says. “In Southeast
Asia, I was inspired not just by how
hard they worked but by their open-
ness to knowledge and technology.
In many ways, they’ve given us in
the so-called developed world rea-
son to feel ashamed.”

He says he’s always liked South-
east Asia’s cultural diversity, its fo-
cus on the family and the food that’s
among the best in the world.

“Vietnam made the greatest im-
pression. If I got the chance, I'd go
back. It’s touching and impressive to
see how they managed all the misery
after the war, with people maimed
and the land poisoned. They have
such motivation and energy and want
to do everything their own way.”

Unfortunately, Carle’s job meant
traveling nine months out of the year,
which doesn’t work well if you want

e T

to keep your own family together. So
he shut down his firm and accepted a
job with the FAO in Rome in 2000.

AT THE FAO, Carle is in charge of
risk assessmentand measuresto fight
forest fires and other threats to the
health of forests, such as the spread
of non-native species, insect infesta-
tions and various tree diseases.

“Among other things, we support
more than 50 domestic projects in
countriesaround the world,” he says.
“My most important task, some-
thing I feel really passionate about,
is to develop the necessary means so
that developing countries in particu-
lar can manage trees and forests in
an ecologically sustainable way in a
world of climate change.”

The world’s forests today face a
variety of threats.

“California and Australia are hit
by frequent forest fires, which also
affect southern Europe in the sum-
mer. In northern Europe there’s the
problem of extreme weather, like the
storms that hit Sweden a few years
ago. Another problem is that the
permafrost is beginning to thaw. In
Russia, that’s already a big problem.

“In Sweden and Finland, trees
from forests have been used active-
ly for decades without destroying
the forests, which is unique. We see
a similar approach in New Zea-
land and Chile, where new planted
forests are extremely well man-
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?PROFILE

A LEADING FOREST
OWNER IN EUROPE

H SCA owns 2.6 million hectares of
forest, making it the largest priva-
te forest owner in Europe. Forest
growth is greater than what is har-
vested. SCA’s forests are managed
according to the Forest Steward-
ship Council’s demanding stan-
dards for forest management.

GROWING
FOREST LAND

H A study from the FAO, which Jim
Carle co-authored, shows that 60
countries account for 95 percent of
all planted forests in the world. In
two parts of the world, the amount
of forestland is increasing: Asia and
especially Europe, where forest-
land is growing by 500,000 hec-
tares a year. Roughly 90 percent

of all wood used in Europe comes
from European forests.

The FAO forecast for 2030 in-
dicates that cultivated forestland
may increase by 30 percent and to-
tal timber production by 50 per-
cent. A full two-thirds of future tim-
ber production is expected to come
from planted forests.

26+«SCA SHAPE [3+2009]

aged. And Brazil is becoming a model
globally.”

That’s because the future belongs
to wood, Carle says. New research
shows that wood can advantageously
replace construction materials like
steel, aluminum, cement and plastic.

“If just 10 percent more buildings in
Europe were made of wood, this would
achieve a quarter of the reduction in car-
bon dioxide emissions targeted by the
Kyoto Protocol,” he says emphatically.

“So one of my biggest aims is to in-
crease the use of wood
! products, which are envi-
- ronmentally friendly and
energy-efficient. 1 strongly
> ;, believe that less deforesta-

tion, more planted forests

and greater use of wood prod-
ucts are crucial for the health
of the planet.”

WHEN CARLE TALKS ABOUT
forests, it’s hard to get him to stop. But
the topic of fly fishing also excites him.
He talks about the Tongariro River in
New Zealand, which he considers one
of the best rivers in the world for fish-

ing. He’s caught some big steelhead
and salmon there with his younger
son.

“The average salmon there weighs
two kilos,” he says. “And the rainbow
troutis famous for its combativeness in
the rapid-flowing water.”

Carle’s wife also works today for
FAO, with computer support, and she
will soon complete a master’s degree in
e-education. Their two sons both live
in New Zealand.

His wife shares his passion for travel
to places without so many tourists,
where nature is wild and untouched.
Together, they do everything from day
trips to several weeks of intense hiking
in forests and mountains.

There are still a few places he hasn’t
visited. He wants to see the Amazon,
Patagonia and not least Central Asia,
which he’s fantasized about ever since
he read about Marco Polo as a child.

“But perhaps my greatest dream is
to do the world-renowned Milford,
Routeburn, Hollyford and Heaphy
Tracks in New Zealand before my
rheumatoid arthritis keeps me from
doingit,” he says. A



AND THE WINNERS ARE...

TENA Lady Mini Magi

c - Portugal

TENA Lady Maxi - _Spain
Libresse Vitamin E Liner and

Zewa Softis Hankies - Poland

SCA PRODUCTS WIN

PRODUCT OF THE YEAR

IN PORTUGAL, Spain and Po-
land, SCA has been awarded the
honor of Product of the Year. The
prize highlights the most innova-
tive consumer products in retail
and is voted on each year through
consumer  surveys. Products

awarded this honor can display a

“Product of the Year” logo.

“Being able to have this stamp
on products is a tried and tested
way of increasing sales,” says Ka-
tarzyna Pietruszewska at SCA in
Poland. “In the last 20 years, prize
winners have seen their sales grow
by up to 15 percent.”

SCA INSIDE <

DESIGN PRIZE FOR
WINDOW DISPLAY

SCA Poznan Display has
been awarded the Superstar

Poland design prize for its
play. The task was to develop
an innovative and exclusive
construction that’s modern
and gives prod-
-
entation. (1_-‘
It’s the fifth year

in a row that SCA ' 1
has been award- |
Superstar Po- By \
land contest.
This year, SCA IE o
won a bronze ‘hﬁéﬁ@f

= |
porary dis-
play catego-
ry, which was
handed out in
with the Eu-
ro Reklama
Outdoor
Expo Fair

Nivea Visage Lift counter dis-

ucts a clear pres-

ed a prize in the IE‘EF —
W
=

in the tem-

conjunction

in Poznan.

M Aloe vera, a species of succulent plant known for
its soothing, moisturizing and healing properties,
also contains vitamins, enzymes and minerals.
“Many customers appreciate the benefits of al-
oe vera in products such as baby diapers, facial
tissues and lotions, so we wanted to add that little
extra to the TENA bladder protection products,”
says Lauren Entrekin of SCA North America.

SCA has introduced TENA Moderate Long Pads
with aloe vera in selected Canadian retail stores
such as Shoppers Drug Mart, Jean Coutu and Lob-
laws. In the US the product is available at Walmart,
Target and Walgreens.
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Tork Wipers

ABOUT TORK

M “Ten ways you can cut costs, im-

prove hygiene and save the planet.”

That’s the promise of a campaign
for SCA’s Tork products in the US
that goes by the name “Let’s Talk
Tork.” The message is that people
can save at least 10 percent by

switching to SCA products. For
some time now it’s been possible
to guarantee savings of at least 25
percent for anyone switching to
Xpressnap, which dispenses paper
napkins one at a time.

See www.talktork.com

Students persuade
university to switch
to SCA tissue

B A campus organization
persuaded Tulane University in
New Orleans to switch to eco-
friendly Tork.

Tulane Environmental Action
League (TEAL) wanted the uni-
versity to buy tissue from recov-
ered fiber.

“In meetings with us | ex-
plained how Tork has received
third party certification from
both EcoLogo and Green Seal,”
says Stephen Savage at SCA in
North America.

“l also recommended that they
should look at the manufactur-
er’s environmental track record
as a whole and not only at the
origin of the raw material.”

The university administration
was convinced when it turned
out the switch helped cut the tis-
sue and paper towel budget by 6

percent a year.

Green campaign
reaches key consumers

B Even when we buy
hygiene products, we
can make green choices.
With Eco Actions, SCA

is launching a campaign
aimed at reaching young
women and explaining
to them that their choice
in hygiene products can
also promote sustainable
development. First out
are the Libresse, Body-
form, Nana and Nuvenia
brands, which have been
included since March in
a green campaign across
Europe.

Consumers today prefer
products that take respon-
sibility for the environ-
ment. To reach this target

group of women between
16 and 24, Eco Actions was
launched as a micro site on
Libresse’s website.

On the website, visitors
will find important infor-
mation about the Eco Ac-
tions campaign. The ar-
gument is presented as a
journey, and visitors re-
ceive persuasive informa-
tion that shows in vari-
ous ways how Libresse is
a brand that takes respon-
sibility on environmen-
tal and social issues. Vis-
itors can develop the site
with their own “journeys”
for what they themselves
want to do to promote
sustainable development.
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SCA INSIDE 4

Promising
launch for
Libresse Hipster

B Consumer surveys indicate that
many women are dissatisfied with
their panty liners.

“One study showed that 40 per-
cent of all women in the 15-to-29
age group change their underwear
style when they use panty liners,
and more than 80 percent of wom-
en think that regular panty liners
don’t fit their underwear,” says Ste-
fan Eggermont, trade marketing di-
rector retail, Personal Care Europe.

Libresse recently launched a
new super-thin panty liner that’s
specially shaped to fit hipsters and
boxers.

“Women use a variety of
different kinds of under-
wear, and Libresse Hipster

CUTTING-
-DGE HEDGE

on an understanding of
how women use them,”

A MATURE HEDGE that’s delivered in environmentally friendly pack-
aging and can be planted anywhere is the latest innovation from SCA
Packaging in Tilburg, the Netherlands, and its partner QuickHedge.
The idea of QuickHedge is to deliver and plant mature shrubs in dura-
ble corrugated cardboard packaging that protects the fragile roots dur-
ing transportation and planting. The packaging breaks down when it’s
placed in soil so that the root system can continue to grow. The packaging
was developed by SCA Packaging’s Heavy Duty Knowledge Center. The
plants should be placed in the ground by a professional, and a number of

horticulturists have become partners with QuickHedge.

Eggermont says.
Consumer tests for the
new Libresse Hipster lin-
er have been very
encouraging.
“Ninety-six percent
of Libresse Hipster users
agree that the product is
an answer to a real con-
sumer need,” Eggermont says. “Al-
most 80 percent of those who’ve
used Libresse Hipster liners say
they really like the product.”
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SMART DISPENSER IMPROVES HYGIENE

M Good hand hygiene is all-important
when contagious diseases like the new

H1N1 flu threaten to strike large parts

of the world’s population. In the US,

manual soap dispensers with dos-
age controls that allow less soap to
be used. The manual dispenser has
a window that makes it easy to see
how much soap is left. The automatic
4 holder means the user doesn’t have to

d' touch it to get soap. Apart from being
a2 P

SCA is launching new automatic and

hygienic, the automatic dispenser has other ad-
vantages: it holds 2,750 doses per refill and has a
long-life battery. Less refill packaging also means
less garbage. Three different refill products are
available: an extra mild soap with a hint of lemon
scent that moisturizes hands; an antibacterial
soap with 0.5 percent triclosan, which kills 99.9
percent of all harmful bacteria that are normally
found in healthcare and the food industry; and an
alcohol-free hand disinfectant that’s suitable for
school entrances, gyms and airports.
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1 love a sunburnt country, |
A land of sweeping plains,
‘Of ragged mountain ranges,

Of droughts and

flooding rains.
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DROP OF WATER

TEXT:RORY GIBSON PHOTO: GETTY IMAGES
N /0000000000000 202/

AT LEFT ARE JUST FOUR of the
48 lines of “My Country,” Dorothea
Mackellar’s much-admired ode to
Australia. Although it is the island
continent’sbest-known poem,express-
ingthe author’slove for the land despite
its many brutal challenges, they are the
only four lines most Aussies can relia-
bly recite from memory.

The passage neatly sums up what
living in this vast, harsh country is like:
you are in danger of either drowning or
dying of thirst, or sometimes both.

Written just over a century ago,
“My Country” uses metaphorical
imagery to describe the land after the
breaking of a long drought.

Core of my heart, my country!
Her pitiless blue sky,

When, sick at heart, around us,
We see the cattle die

But then the grey clouds gather,
And we can bless again

The drumming of an army,

The steady, soaking rain.

If ever Australia needed to hear the
drumming of that army it is now, as
the country struggles to shake off the
worst drought on record.

Cities are running out of water,
once mighty river systems are dying,
and bushfires are becoming more fre-
quent and catastrophic as vegetation
withers and the burning sun sucks the
last of the moisture out of the soil.

Debate rages in Australia about
whether this drought is so severe be-
cause of climate change or if it is just
part of the country’s natural cycle of
climate extremes.

There is irony aplenty, too, that
confounds even the most rational
thinkers.

In February of this year, most of
the state of Queensland was either
flooded or parched — and some areas
were declared eligible for government
assistance for both.

Australia’s largest river, the Mur-
ray, forms part of the Murray-Darling
river system — in total one-seventh of
Australia’s land mass. The Murray
now carries only a touch over 30 per-
cent of its natural flow, a critical prob-
lem for the many communities along
its banks that rely on farming, fishing
and river tourism to survive.

As the water along the Murray
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SCA SAVES WATER

SCA Hygiene Australasia makes ."f
some of the region’s most recog-
nizable brands of tissue and
personal care products, including
Sorbent, Libra and Purex.

The subsidiary employs about
1,500 people at six production fa-
cilities - two in Australia, three in

The population of kangaroos
have decreased due to

New Zealand and one in Fiji. o 5 P 3 = LT . the droughts recent years.
One of its global parent’s three \. Jil o Al ..
stated environmental goals is “to o i

continually reduce the amount of

fresh water consumed by our pulp ) o )
and paper mills.” dropped to perilous levels, a very rare  harshest water-usage restrictions as its

SCA’s manufacturing plant in Box event was taking place in the central de-  main dams shrank to 17 percent of com-
Hill, a suburb of Melbourne, has sert 700 km north of Adelaide. bined capacity with no respite in sight.
been B th.e f.o-refront of LD Lake Eyre is the lowest point in Aus- For several years residents had to
reduction initiatives and is often cit- L . . .

tralia, sitting about 15 meters below sea  watch their gardens die as watering was

ed by the company as an example € 7 A ; € . e
of SCA’s commitment to its environ- level. On the rare occasions that it fills,it ~ banned except by hand using a bucket,
mental goals. is the largest lake in Australia. washing cars was forbidden and swim-

“Water is essential for the paper- This year it filled as water from the  mingpools were left unfilled.
making process and therefore water monsoons that swamped Queens- School sports had to be severely re-
management|sa h_|gh priority for land drained inland to the southwest stricted because football grounds turned
SCA, and in countries like Austra- th h ancient but normally drv ch: -ock-hard and the grass t 1to dust
Sy rough ancientbut normally dry chan-  rock-hard and the grass turned to dust.
high priority,” says Andrew Taylor, nels. That has only happened about 10 Every aspect of water usage was scruti-
SCA HA’s manager for sustainability. times since 1885. nized. Education campaigns urged people

“One of SCA’s environmental tar- How do you manage water resources  to shower for no more than three minutes

gets is to reduce water consump- inacountry that can produce thesekinds  atatime. Urinalsin city office towers were
tion by 15 percent between 2005

and 2010,” he says. “SCA HA has

achieved this target already, and . . . . .
our Box Hill paper mill is now aim- ing how water supplies are delivered. rain-water tanks and divert greywater

ing for a 45 percent reduction.” New dams are being commissioned,  (water from washing machines, showers
Taylor says several small projects desalination plantsbuiltand plansdrawn  and kitchens) onto gardens.
undertaken over the past 10 years up to purify and recycle water from the At the height of the crisis some small

TR EII UED CU TR E IO sewerage system. towns west of Brisbane ran out of wa-
Hill plant. Last year alone, they sa- ’

of contradictions? convertedtowaterlessunits. Homeowners
Forthemajorcitiesithasmeantrethink- ~ were given government subsidies to install

ved more than 185 million litres. . Money is being poured into plpehl.les ter and had to have it trucked in daily by
“Significant water savings have linking dams to form water grids, which  road tankers.

been made by reducing nozzle siz- will enable flows to be delivered to areas It was a situation that brought home
es on industrial shower heads and whose supplies are critically low from  to many the idea that climate change,
using recovered water (water drain- areas that may have plenty.
ed from the papermaking process) g .
instead of fresh,” he says.

whether natural or man-made, was areal
Brisbane, the biggest city in Queens-  threat to human existence.

land with nearly 2 million inhabitants, The rain that swamped the northern

was until recently living with Australia’s  half of Queensland at the start of the
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Now Australiathas decided to benefit from
the scorching sun and invest in what’s
going to be the world’s biggest solar power
station, completely free from emissions of
greenhouse gases.

For the major cities it has
meant rethinking how water
supplies are delivered.

year made its way south over the ensu-
ing months and finally filled Brisbane’s
dams. If it hadn’t, the water grid and de-
salination plants and other infrastructure
that government officials were frantically
building to “drought-proof” the city were
not going to be completed in time.
Butalthough that city is safe for the time
being, residents of Melbourne and Ade-
laide in the south are now going through
the same crisis and adopting many of the
measures Brisbane had to hastily introdu-
ce as dam levels plunged to critical levels.

MACKELLAR’S POEM illustrates
beautifully how water has always played
a crucial role in Australia’s well-being.
Butasits cities grow and water consump-
tion increases, the lessons being learned
now will determine whether Australia
remains a wealthy, developed nation or is
consumed by desert. A
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ECONOMY

TEXT: GORAN LIND

WHEN SCA reported its second-quar-
ter earnings this summer, the market
was once again positively surprised.
Analysts on average had expected profit
before tax of SEK 1,471 million (exclu-
ding non-recurring items). Profit was
instead SEK 2,014 million, 37 percent
above the average expectation. So, too,
when the first-quarter report was pre-
sented, SCA was able to delight the mar-
ket with unexpectedly strong numbers.
Three of SCA’s four business areas
have managed to increase earnings
during the first half of the year, despite
the global crisis. Personal Care, Tissue
and Forest Products allhad a higher ope-
rating profit than the first six months of
2008, when the economy was generally

much stronger. The exception is Packa-
ging, which has lost roughly 9o percent
of its profit as a result of price drops and
lower volumes.

Most notable perhaps is that cyclical
operations such as publication papers
(part of Forest Products) have increased
their profit by no less than 283 percent
compared to 2008, largely as a result of
lower energy and raw material costs.

SCA’S HYGIENE products (personal
care products and tissue) are relatively
insensitive to fluctuations in the econo-
my and increased both sales and oper-
ating profit during the first half of the
year. Hygiene operations accounted for
60 percent of SCA’s total sales and 72

Strong result in economic downturn

SCA has surprised the market with unexpectedly strong reports so far this
year. Higher profits for hygiene products and publication papers have
compensated for price pressures and weak demand in packaging.

percent of operating profit for the first
six months of 2009. As can be seen in
the diagram below, hygiene operations
have never before generated such a large
share of SCA’s operating profit, and this
shows the business’ strength also in an
economic downturn. For example, dur-
ing the last economic boom, in 2006,
hygiene operations represented roughly
half of SCA’s profit.

But the contribution of hygiene op-
erations to SCA’s operating profit does
not simply vary with the state of the
economy. There is also, as the diagram
shows, a long-term trend in which an ev-
er-growing share of SCA’s profit comes
from personal care products and tissue,
according to the company strategy. A

Share of operating profit*
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aufmerksamkeitsstark | ausdrucksstark | absatzstark SCA

Mit Displays lassen sich Markenbotschaften konsequent bis an den
Point of Sale transportieren und animieren dort die Kunden zum Kauf.
Nutzen Sie diese Chance, um Ihren Geschéftserfolg zu steigern.
Wir beraten Sie gernel!

Capri Sonne Halfpipe
fiir 4 Europaletten

German ad explaining how SCA’s innovative

SCA Packaging product displays help increase sales.

Deutschland Stiftung & Co. KG

BellingerstraB3e 7-9 '
36043 Fulde SCA Packaging
Telefon 06 61 /88 -1 18

scapackaging.de

contact.headoffice@sca.com be seen ‘ be moved ‘ be secure



Die Innovation von Zewa:
Das weltweit erste
Papiertuch mit integriertem
Allzweckreiniger.

Das neue Zewa Aktiv-Wisch-Tuch
beseitigt schnell und einfach fettigen
und klebrigen Schmutz.

Mehr Informationen unter www.zewa.de MIT EINEM WISCH MEHR VOM LEBEN






